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About Healthy Start 

• What is it? A national means tested scheme that provides  pregnant women 

and families with children under four years old with vouchers to help buy some 

basic foods

• Pregnant women and children over one and under four years old can get one 
£3.10 voucher per week. Children under one year old can get two £3.10 
vouchers (£6.20) per week.

• The vouchers can be spent on:

o plain cow’s milk – whole, semi-skimmed or skimmed. It can be pasteurised, 
sterilised, long life or UHT

o plain fresh or frozen fruit and veg (fruit and vegetables with no added 
ingredients), whole or chopped, packaged or loose

o infant formula milk that says it can be used from birth and is based on cow’s 
milk.

• The vouchers are posted directly to eligible families   

• They can be spent in supermarkets and registered local retailers 

.



• Women and children getting Healthy Start food vouchers also get vitamin 

coupons to swap for free Healthy Start vitamins. Healthy Start vitamins are 

specifically designed for pregnant and breastfeeding women and growing 

children

www.healthystart.nhs.uk



Healthy Start in RBKC 

• The scheme is promoted to families via Children’s Centres across RBKC 

• A report on food poverty published by Central London Community Healthcare 

Trust (CLCH) in 2014  recommended that efforts should be made to increase 

the number of  local retailers accepting the vouchers, including market traders

• The Public Health Service for RBKC has taken this recommendation forward in 

collaboration with RBKC Markets team and Mytime Active 

• The Go Golborne 5ADAY themed campaign has given added impetus  



Engaging traders, raising awareness….



Political support – generating publicity 



Next steps…… 

• Need to get message ‘out there’ to parents via Children’s 

Centres and local media 

• Promotional event planned April with Golborne Community 

Champions 

• More signage for market traders 

• Shop Healthy – parallel project that aims to address food 

poverty by increasing access to healthy food 

and drink


